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DATA PROTECTION - a real benefit to 

your business... 

Build customer trust and confidence - and 

profitable lifetime relationships - as a 

trusted custodian of personal information
 

Did you know that as reported in the 

Information CommiÓÓÉÏÎÅÒȭÓ !ÎÎÕÁÌ 2ÅÐÏÒÔ ÆÏÒ 

2010/11: 

 
 89% of people are aware of their data 

protection rights, compared to the baseline 

of 74% in 2004.  Young people in particular 

are aware (95%) - and the ICO is targeting 

increased awareness and education. 

 

 Almost 30,000 complaints were received, 

23% of which were likely breaches.  No 

organisation or sector is immune. 

 

 There is an immediate need to review your 

website to ensure changes are made to 

comply with new regulations about cookies. 

 

 And the Information Commissioner can now 

fine up to £500k for breach of the data 

protection Principles, recently extended to  

cover breaches of the electronic marketing 

regulations. 

 

 

 

Meeting your legal requirements is essential - but with 

the right approach you can actually build competitive 

differential and enhance your customerÓȭ experience at 

a time of increasing consumer and regulator concerns - and 

media interest - in data protection, privacy and the ever-

present fear of a data loss or breach.   

 

And if you are not legally compliant, it can lead to action by 

the Information Commissioner under the Data Protection 

Act 1998 and Privacy and Electronic Communications 

Regulations - as well as commercial and reputational 

damage through being seen by your customers and the 

market as being irresponsible with personal information. 

Leading data protection and consumer affairs 

experts RegulatoryStrategies can provide  

you with a professional, independent, business-

focussed compliance ȬÈÅÁÌÔÈ-ÃÈÅÃËȭ and the tools to 

embed data protection into your organisation. 

 

And you can have the peace of mind of a 

24/7 help-line and monthly Newsletter.  

ü Protecting personal privacy makes good business sense.  

ü It should bring real and significant benefits that far outweigh the effort privacy protection 

requires. 

ü The alternative, of ignoring privacy and leaving personal information inadequately protected, has 

significant downsides.                                                                                                                                         
                     Christopher Graham, Information Commissioner  
     The Privacy Dividend: the business case for investing in proactive privacy protection

9ÏÕÒ ȬÈÅÁÌÔÈ-ÃÈÅÃËȭ ÉÎÃÌÕÄÅÓȡ 
 

 On-site meeting or remote consultation 
 Checking of Data Protection Act register entry 
 Review of customer consent wording on all 

forms and documentation 
 Compliance with the 8 data protection 

Principles 
 Data security observations 
 Marketing compliance 
 Website and privacy notice review 
 Report and recommendations 
 Additional optional consultancy and  

 training at preferential rates 

Your ÁÎÎÕÁÌ ȬÈÅÌÐ-ÌÉÎÅȭ ÓÕÂÓÃÒÉÐÔÉÏÎ covers: 
 

 24/7 access to a RegulatoryStrategies 
advisor for a telephone consultation or 
discussion / view on a particular data protection 
(or associated) query  

 If the query requires more input 
than can be covered during the call, 
you will be quoted a preferential 
fee for this 

 As part of this service you will 
receive an inclusive monthly 
Newsletter highlighting topical and 
very relevant data protection issues  


